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DOCUMENT CONTROL

Authority, use and interpretation
This Handbook is the practical operating publication for the Gold Trading Desk Individual Partner 
Programme. It explains how approved partners may introduce GTD, use controlled referral links, 
communicate commercial disclosures, and understand attribution and commission records.

IMPORTANT BOUNDARY

This Handbook is not the final Partner Programme Terms & Conditions and is not a substitute for 
independent legal, tax, advertising, or regulatory advice. Where this Handbook and formally accepted 
Terms differ, the accepted Terms prevail. GTD should obtain jurisdiction-specific legal review before 
treating this publication as a binding agreement.

CONTROL RULE

Current version
Only the version shown in the Partner Office or 
officially issued by GTD is current.

Acceptance
Access to referral tools may be conditioned on 
electronic acceptance of the current Terms, policies, 
and disclosures.

Change control
Commercial or compliance changes must be issued in 
writing by the Partnership Office.

No oral amendment
Messages, calls, or informal discussions do not amend 
published terms unless GTD confirms the amendment 
in writing.

Questions Operational questions: partners@goldtradingdesk.com.

Core definitions

TERM MEANING

Approved Partner
An individual whose application has been approved 
and whose Partner Office is active.

Partner Code
The unique controlled referral identifier assigned by 
GTD.

Referral Link
A GTD URL carrying the approved Partner Code in its 
ref parameter.

Attribution
The system record connecting an eligible visitor or 
checkout to an active partner.
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TERM MEANING

Confirmed Enrollment
A Desk I enrollment tied to a successfully settled 
eligible payment.

Validation Hold
The 30-day period before an eligible commission 
becomes available.

Partner Office
The authenticated dashboard containing links, metrics, 
standing, and commission register.

Community
The audience, channel, group, publication, or network 
disclosed by the partner.
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 11. Prohibited conduct and red lines
 12. Monitoring, correction, suspension and exit
 13. Incident response and escalation
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01  /  INSTITUTIONAL MANDATE

The partner is a responsible introducer—not a 
salesperson speaking for GTD.
The Individual Partner Programme permits selected individuals to introduce relevant communities 
to GTD through transparent, attributable links. Approval recognises alignment; it does not create 
employment, agency, academic authority, exclusivity, or permission to bind GTD.

The partner’s mandate

 Explain GTD accurately using approved institutional language.
 Direct suitable people to official GTD pages where they can evaluate the institution themselves.
 Disclose the commission relationship clearly before or alongside a referral link.
 Use only the partner’s assigned code and approved destinations.
 Preserve the dignity of prospective members: no pressure, deception, or manufactured urgency.
 Escalate uncertain claims or campaign ideas before publication.

What the partner is not authorised to do

 Present themselves as GTD staff, faculty, admissions personnel, an academic representative, or 
an investment adviser.

 Promise admission, assessment success, certification, trading profitability, employment, funding, 
or any particular outcome.

 Give signals or trading instructions under GTD’s name.
 Negotiate tuition, create discounts, collect payments, or accept money on GTD’s behalf.
 Modify GTD policies, curriculum claims, commercial terms, or certificate requirements.
 Make commitments to brokers, universities, media, vendors, or other institutions on GTD’s 

behalf.

THE CORRECT POSTURE

“I can introduce GTD and explain why I believe it may be relevant. Official pages and the GTD team 
remain the authority on curriculum, admission, tuition, assessment, certification, and policy.”

02  /  PROGRAMME LIFECYCLE

From application to active standing
STAGE PARTNER EXPERIENCE GTD CONTROL

Application
Verified account submits identity, 
country, channel, audience URL, 
size, and statement.

Manual institutional review.
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STAGE PARTNER EXPERIENCE GTD CONTROL

Under review
No referral activity is authorised. 
Status is visible in the Partner 
Office.

GTD may request clarification.

Approved
Referral code, link builder, metrics, 
and register are activated.

Approval notification and standing 
record.

Active
Partner may publish compliant, 
disclosed links.

Monitoring and continuing 
compliance.

Suspended
New referral eligibility and link 
copying are paused; historical 
records remain visible.

Review note and corrective 
direction.

Declined
No authority to represent the 
programme; a controlled 
reapplication may be permitted.

Decision record remains locked.

Ended
Use of partner identity, links, and 
assets must cease.

Final reconciliation subject to 
policy and valid records.

Continuing conditions of approval

Approval depends on the identity, channel, audience, and representations reviewed by GTD. A 
material change—such as a new channel, paid-media campaign, agency arrangement, transfer of 
account control, or materially different audience—must be disclosed before use. Partner access is 
personal and must not be sold, assigned, shared, or sublicensed.
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03  /  THE GTD NARRATIVE

How to explain Gold Trading Desk

APPROVED CORE DESCRIPTION

Gold Trading Desk is an educational institution focused exclusively on institutional gold-market 
education. It teaches disciplined market interpretation through auction-market logic, value, acceptance 
and rejection, market structure, liquidity, evidence, risk management, and capital preservation. GTD does 
not provide trading signals, brokerage services, investment advice, or guaranteed outcomes.

Five ideas every presentation should preserve

IDEA CORRECT EMPHASIS

Institution
A standards-led educational environment—not a 
social-media trading channel.

Methodology
Evidence before prediction; the gold market 
interpreted as a continuous auction.

Academy
Structured progression through lectures, knowledge 
checks, field exercises, assessment, and credentialing.

Research
Independent thinking, research notes, observable 
market evidence, and intellectual discipline.

My Desk
The member operating environment for curriculum, 
progress, records, credentials, and institutional notices.

Desk I: what may be stated

 Desk I contains 25 lectures organised across five chapters.
 Completion is not the same as certification: the member must satisfy the programme’s academic 

requirements and pass the competency assessment.
 The Desk I assessment requires a minimum score of 80% and permits two attempts under the 

current academic framework.
 A credential and certificate are issued only after the institutional workflow is completed.
 Curriculum access is perpetual under the current published Desk I programme register.

AVOID OUTCOME COMPRESSION

Never reduce GTD to “learn a winning strategy,” “become profitable,” or “get certified quickly.” Partners 
present the intellectual and academic journey; they do not manufacture an outcome.
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04  /  AUDIENCE QUALIFICATION

Responsible promotion begins with relevance.
The programme is intended for communities genuinely interested in professional gold-market 
education, structured learning, institutional thinking, research discipline, and risk-aware decision-
making. Reach is not the primary standard; suitability and truthfulness are.

APPROPRIATE AUDIENCE SIGNALS INAPPROPRIATE TARGETING SIGNALS

Wants structured XAUUSD education Seeking guaranteed income or recovery from losses

Values method, evidence and practice Vulnerable people pressured by financial distress

Understands education requires effort
Minors or audiences the partner cannot lawfully 
market to

Can independently evaluate tuition and fit
Purchased lists, scraped groups, or unsolicited mass 
contacts

Accepts that outcomes vary
Communities built around signals, copying trades, or 
“easy money” claims

Ethical conversion standard

 Accuracy comes before conversion.
 A prospect must be able to distinguish the partner’s opinion from GTD’s official statement.
 The referral relationship must be disclosed without requiring a click, hover, expansion, or 

private follow-up.
 Silence, non-response, or group membership is not consent to direct marketing.
 A person who declines should not be repeatedly pursued.
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05  /  REFERRAL & ATTRIBUTION

Use controlled links; never promise attribution.
The Partner Office generates approved links to the Auction Diagnostic, Desk I Preview, Tuition page, 
and Institution Home. The assigned Partner Code travels in the ref parameter. Partners should copy 
links directly from the Partner Office and should not alter, conceal, rotate, or share the code with 
another partner.

RULE OPERATING MEANING

Attribution window
A valid captured referral remains eligible for 30 days 
under the current system.

Code capture
The visitor must arrive through a functioning link 
containing the assigned code.

Eligible account
The referral must not be the partner’s own enrollment 
or a disguised self-referral.

Settled payment
A commission is created only for an eligible, 
successfully settled Desk I payment.

Single record One payment can create only one commission record.

No guarantee
Browser settings, blocked storage, device changes, 
invalid codes, expiry, or other technical conditions 
may prevent attribution.

Official record
The GTD database and commission register are the 
authoritative records, subject to correction of 
demonstrable error.

Prohibited attribution practices

 Cookie stuffing, forced clicks, invisible redirects, auto-opening GTD pages, or injecting a code 
without an intentional visitor action.

 Publishing another partner’s code, asking a buyer to switch codes, or claiming an enrollment 
already attributed elsewhere.

 Buying through one’s own link, using a related identity to disguise self-referral, or recycling 
tuition through controlled accounts.

 Offering cashback, commission-sharing, rebates, prizes, or inducements unless GTD approved 
the specific campaign in writing.

 Misrepresenting a code as a tuition discount, admission code, scholarship, or coupon.

Privacy boundary

The partner dashboard intentionally does not display member personal data. Partners must not 
demand proof of purchase, request passwords, collect identity documents, or attempt to identify 
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individual members from aggregate metrics. Any prospect information collected independently 
remains the partner’s responsibility under applicable privacy and marketing law; GTD must not be 
represented as the controller of the partner’s separate list or channel.

06  /  COMMISSION & PAYOUT

Published commercial terms
TERM CURRENT PUBLISHED POSITION

Eligible programme Desk I confirmed enrollments

Commission rate 15% of eligible gross Desk I tuition

Current illustration 44.25 USD on published tuition of 295 USD

Attribution window 30 days

Validation hold 30 days from the recorded earning event

Minimum payout 100 USD available balance

Payout cycle Monthly

Self-referrals Not eligible

Failed/refunded settlements Reversed before payout

Record integrity One payment may create only one commission record

ILLUSTRATION—NOT A PERPETUAL PRICE PROMISE

44.25 USD is the mathematical result of 15% applied to the currently published 295 USD Desk I tuition. If 
tuition, taxes, discounts, eligible gross amount, currency treatment, or the approved rate changes, the 
commission record generated by the current system and written programme terms controls.

Commission standing

STATUS MEANING PARTNER ACTION

Pending
Eligible commission recorded but 
still inside validation hold.

Wait; do not represent it as payable 
cash.

Available
Validation hold cleared and 
amount is eligible for payout, 
subject to threshold and review.

Confirm required payout details 
when requested.

Paid
GTD recorded completion of 
payout.

Retain personal tax and payment 
records.
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STATUS MEANING PARTNER ACTION

Reversed
Underlying payment failed, was 
refunded, or ceased to qualify 
before payout.

Review the ledger; raise evidence-
backed errors promptly.

Withheld

Amount is not released while 
eligibility, compliance, fraud, 
payment, or legal concerns are 
reviewed.

Contact the Partnership Office and 
follow written directions.

Payout operations

 Reaching 100 USD does not create an immediate on-demand withdrawal; the cycle is monthly.
 The partner must provide accurate payout, identity, tax, and compliance information requested 

by GTD.
 Transaction fees, network fees, currency conversion, tax withholding, and payout-method rules 

should be governed by the accepted Terms or written payout notice; partners must not assume 
GTD will absorb them.

 A failed payout does not convert a commission to paid. GTD may require corrected details and 
reschedule it.

 Partners remain responsible for their own tax reporting and professional advice in their 
jurisdiction.
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07  /  PARTNER OFFICE

Read the dashboard as an audit trail—not a promise.
DASHBOARD MEASURE INTERPRETATION

Unique visitors
Distinct measured visitors associated with partner 
activity; technical measurement may vary.

Diagnostic leads
Attributed users who complete or enter the tracked 
diagnostic lead journey.

Checkout starts
Attributed checkout initiations; not the same as 
payment or enrollment.

Confirmed enrollments Eligible, settled Desk I enrollments recorded by GTD.

Visitor conversion
Confirmed enrollments divided by measured unique 
visitors.

Pending commission Recorded eligible amounts still under validation.

Available for payout
Amounts that cleared validation, subject to payout 
rules.

Paid to date Amounts GTD recorded as paid.

Partner recordkeeping standard

 Retain the exact published copy, disclosure, URL, destination, channel, and publication date for 
material campaigns.

 Keep screenshots or exports of paid or high-reach placements.
 Retain GTD approvals for non-standard claims, artwork, promotions, paid media, or 

collaborations.
 Do not store member payment data, credentials, assessment results, or private GTD records.
 Report metric anomalies with dates, links, screenshots, and a concise explanation; do not 

promise a prospect that GTD will manually award attribution.
08  /  DISCLOSURE STANDARD

The commercial relationship must be unmistakable.

DEFAULT MANDATORY DISCLOSURE

I am an approved Gold Trading Desk Individual Partner. If you enroll through my referral link, I may 
receive a commission at no additional cost to you.
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Placement rules

 Place the disclosure before or immediately beside the referral link or call to action.
 Use language the actual audience understands; translate faithfully where necessary.
 Make it readable and audible at normal speed and size.
 Repeat it in each materially separate publication, video description, landing page, email, or live 

session where the link is promoted.
 Do not hide it only in a profile bio, general terms page, hashtag block, or collapsed “more” 

section.
 When a platform offers a paid-partnership or branded-content label, use it in addition to—not 

instead of—the written disclosure.

Short-form disclosure

When space is genuinely constrained: “Approved GTD Individual Partner — I may earn a 
commission if you enroll through this link, at no added cost to you.” A bare “affiliate,” “partner,” 
“ad,” or hashtag may be inadequate for the audience and context; use the full default whenever 
feasible.
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09  /  CHANNEL STANDARDS

Every channel needs the same truth, expressed 
appropriately.

CHANNEL REQUIRED OPERATING PRACTICE

Discord / Telegram
Promote only where permitted; identify partner status; 
pin or repeat disclosure near recurring links; never 
mass-DM members.

YouTube / livestream
State disclosure verbally before substantive promotion 
and place it near the link in the description; correct 
inaccurate live claims promptly.

X / short-form social
Keep disclosure inside the same post; do not rely solely 
on a bio or follow-up reply.

Website / blog
Place disclosure above or beside the first referral CTA; 
distinguish personal commentary from quoted official 
GTD material.

Email / newsletter
Use consented recipients, truthful subject lines, visible 
sender identity, disclosure near CTA, and a functional 
opt-out where required.

Private message
Use only in a genuine requested conversation; disclose 
before the link; stop after refusal or lack of consent.

Events / webinars
Disclose the relationship verbally and on the 
registration/CTA surface; never imply GTD sponsorship 
without written approval.

Paid advertising
Prohibited unless GTD gives prior written approval 
covering channel, geography, keywords, creative, 
budget, and landing page.

Search and domain controls

 Do not bid on “Gold Trading Desk,” “GTD,” domain variants, founder or staff names, or 
confusingly similar branded keywords without written approval.

 Do not register domains, subdomains, social handles, groups, pages, apps, or email addresses 
that imply official GTD ownership.

 Do not clone GTD pages, frames, login screens, certificates, dashboards, or forms.
 Do not use link shorteners or redirects that obscure the GTD destination unless the Partnership 

Office approved the mechanism.



GOLD TRADING DESK  /  PARTNERSHIP OFFICE CONTROLLED PUBLICATION

GTD-IPP-HBK-001  ·  VERSION 1.0  ·  14

10  /  BRAND & INTELLECTUAL PROPERTY

Use the name as a reference, never as borrowed 
authority.

PERMITTED WITH COMPLIANCE REQUIRES PRIOR WRITTEN 
APPROVAL

NEVER PERMITTED

Plain-text reference to Gold 
Trading Desk; approved 
description; unaltered official 
link.

Logos, crests, certificates, 
screenshots, co-branded artwork, 
event sponsorship, press 
statements, translations presented 
as official.

Modified marks; counterfeit 
certificates; fake endorsements; 
official-looking accounts; sale or 
sublicensing of assets.

Content and curriculum

 Partners may discuss their own experience and publicly available programme information 
accurately.

 Partners may not reproduce, upload, sell, share, screen-record, transcribe, summarize as a 
substitute, or distribute protected lectures, exercises, assessments, rubrics, member tools, 
research assets, or documents.

 Screenshots must not reveal member data, assessment content, unpublished curriculum, 
administrator interfaces, payment records, or internal communications.

 A personal review must be labelled as personal opinion; GTD approval of partner status is not 
approval of every statement the partner publishes.
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11  /  PROHIBITED CONDUCT

Red lines
CATEGORY EXAMPLES

Financial claims
Guaranteed profit; income promises; recovery claims; 
“funded after this course”; investment 
recommendations; fabricated performance.

Academic claims
Guaranteed pass/certificate; shortened completion 
promises; false accreditation; impersonating faculty or 
admissions.

Commercial deception
Fake discount, coupon, scholarship, deadline, seat 
scarcity, price rise, bonus, refund entitlement, or 
commission concealment.

Traffic abuse
Spam, scraping, bots, forced redirects, cookie stuffing, 
incentivised clicks, fake leads, adware, or misleading 
SEO.

Identity abuse
Multiple accounts, code sharing, self-referral, account 
sale, impersonation, forged approval, or false audience 
data.

Community harm
Harassment, discrimination, threats, exploitation of 
loss or distress, public shaming, or pressure selling.

Conflict activity
Promoting GTD beside signals, brokerage solicitation, 
copy trading, managed accounts, or products in a way 
that confuses GTD’s role.

Reputation and law
Illegal content, sanctions evasion, bribery, deceptive 
endorsements, privacy violations, or conduct 
reasonably likely to damage GTD.

NO “RESULTS” SHORTCUT

Even with a disclaimer, a partner must not publish profit screenshots, lifestyle imagery, or exceptional 
testimonials in a way that implies the typical consequence of GTD education. Disclaimers do not cure a 
misleading overall impression.

12  /  OVERSIGHT & STANDING

Correction, suspension and termination
GTD may review public partner activity, investigate reports, request campaign evidence, require 
correction or removal, pause new referral eligibility, withhold disputed commissions, suspend the 
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account, or end participation according to the accepted Terms and applicable law. The response 
should be proportionate to risk, recurrence, intent, cooperation, and harm.

RESPONSE TYPICAL USE

Clarification Minor ambiguity capable of prompt correction.

Correction / removal
Published content is inaccurate, undisclosed, outdated, 
or non-compliant.

Campaign pause
A channel, claim, or traffic source requires 
investigation.

Suspension
Material breach, repeated non-compliance, fraud 
indicators, identity concern, or institutional risk.

Termination
Severe, intentional, unlawful, deceptive, or repeated 
breach; loss of programme trust.

Commission review
Attribution, settlement, fraud, refund, self-referral, 
sanctions, or compliance concern.

During suspension

 Stop publishing new partner links and remove or pause controllable active campaigns when 
directed.

 Do not create replacement accounts, codes, redirects, or proxy promoters.
 Historical performance and commission records may remain visible, but visibility is not a 

determination that every amount is payable.
 Respond through the designated Partnership Office channel with requested evidence.
 Do not publicly misrepresent the review or disclose private member, administrator, or 

investigation information.
13  /  INCIDENT RESPONSE

When something goes wrong
INCIDENT IMMEDIATE PARTNER ACTION

Incorrect claim published
Stop distribution, correct the same surface, retain 
evidence, notify GTD if material.

Link/code compromised
Stop using it and contact 
partners@goldtradingdesk.com; do not invent a 
replacement.

Account access concern
Change credentials, secure email, preserve logs, notify 
GTD promptly.
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INCIDENT IMMEDIATE PARTNER ACTION

Prospect complaint
Acknowledge respectfully, avoid admissions on GTD’s 
behalf, preserve messages, escalate material matters.

Payment or enrollment issue
Direct the person to official GTD support; never collect 
credentials or promise resolution.

Privacy incident
Stop access/sharing, preserve facts, do not delete 
evidence, obtain appropriate legal advice, notify GTD if 
GTD data or identity is involved.

Regulator/platform inquiry
Do not respond for GTD; preserve the inquiry and 
escalate immediately.

Minimum incident report

 Partner name and code
 Date, time, platform and URL
 What happened and how it was discovered
 People or data potentially affected
 Immediate containment already taken
 Screenshots or source evidence
 Action or decision requested from GTD
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14  /  30-DAY OPERATING PLAN

A disciplined first month
PERIOD OBJECTIVE REQUIRED OUTPUT

Days 1–3 Orientation

Read current documents; verify 
Partner Office; record code; test 
approved destinations without self-
enrolling.

Days 4–7 Narrative discipline

Prepare one GTD description, one 
personal explanation, and 
mandatory disclosure; request 
approval for any non-standard use.

Week 2 Soft introduction

Publish one high-context 
educational introduction to an 
existing relevant audience; retain 
exact copy and screenshot.

Week 3 Value before promotion

Discuss institutional gold 
education, auction thinking, 
discipline, or capital preservation; 
link only where naturally relevant.

Week 4 Review and refine

Compare visits, diagnostic leads, 
checkouts, enrollments, and 
audience response; improve 
clarity, not pressure.

Monthly operating review

 Is every active link accompanied by a clear disclosure?
 Is every factual claim current and traceable to an official GTD page or document?
 Did any content imply profit, signals, accreditation, admission, or guaranteed certification?
 Were any complaints, unusual traffic, fake accounts, or attribution anomalies reported?
 Are all paid, co-branded, translated-as-official, or institutional campaigns approved in writing?
 Does the dashboard record align with expected activity without relying on private member 

identities?
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APPENDIX A  /  APPROVED MESSAGE ARCHITECTURE

Build messages from four controlled elements.
ELEMENT PURPOSE APPROVED MODEL

1. Relevance Why the audience may care
“For traders who want a more 
structured way to study the gold 
market…”

2. Institutional fact What GTD is
Use the approved core description 
or a faithful shortened version.

3. Personal basis Why the partner is sharing
“I value its emphasis on evidence, 
discipline, and capital 
preservation.”

4. Disclosure + choice
Commercial transparency and 
autonomy

Use the mandatory disclosure, then 
invite independent review of the 
official page.

Approved long-form example

COMMUNITY INTRODUCTION

For traders who want to study XAUUSD through a more structured institutional lens, Gold Trading Desk 
focuses on auction-market logic, value, market structure, liquidity, evidence, risk management, and 
capital preservation. It is an educational institution—not a broker, signal provider, prop firm, or promise 
of trading results. I am an approved Gold Trading Desk Individual Partner. If you enroll through my 
referral link, I may receive a commission at no additional cost to you. You can review the official Desk I 
Preview and decide independently whether the programme fits your learning objectives.

Approved short-form example

SHORT POST

Exploring institutional gold-market education? GTD teaches auction thinking, evidence, risk, and 
disciplined market interpretation—without signals or guaranteed outcomes. Approved GTD Individual 
Partner: I may earn a commission if you enroll through this link, at no added cost to you. Review the 
official Desk I Preview: [approved link]

Personal-experience boundary

A partner may say what they personally found useful, provided it is truthful and clearly personal. 
Use: “In my experience…” or “What I value is…”. Do not convert personal experience into universal 
claims such as “you will become profitable,” “this guarantees discipline,” or “everyone passes.”
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APPENDIX B  /  CLAIM MATRIX

Say this—not that
TOPIC APPROVED DIRECTION PROHIBITED / MISLEADING 

DIRECTION

Identity
Educational institution focused on 
institutional gold-market 
education.

Broker, signal service, prop firm, 
investment adviser, guaranteed 
system.

Method
Auction thinking, evidence, 
structure, liquidity, risk, capital 
preservation.

Secret strategy, winning formula, 
institutional entries, guaranteed 
edge.

Desk I
25-lecture structured foundation 
with assessment and credential 
workflow.

Fast certificate, automatic pass, 
accredited degree, guaranteed 
qualification.

Outcomes
Skills require study and outcomes 
vary.

Profit, income, funding, job, 
recovery, or performance 
guarantee.

Tuition
State only current official 
published tuition and direct to 
GTD.

Invented discount, coupon, 
scholarship, urgency, or payment 
collection.

Partner role
Approved Individual Partner who 
may earn commission.

GTD employee, admissions officer, 
faculty member, official adviser.

Referral
Link may attribute eligible 
enrollment for 30 days.

Guaranteed credit, discount code, 
reserved seat, ownership of 
prospect.

Commission
15% on eligible confirmed Desk I 
enrollment under current terms.

Instant cash, guaranteed payout, 
commission on all GTD products 
forever.
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APPENDIX C  /  PRE-PUBLICATION CHECKLIST

Release gate
  ☐ The audience is relevant and the channel permits this promotion.

  ☐ I am using my own active Partner Code and an approved GTD destination.

  ☐ Every factual statement is current and supported by an official GTD source.

  ☐ I have not implied signals, advice, profit, funding, employment, accreditation, pass, or 
certification guarantees.

  ☐ The disclosure is clear, proximate, readable/audible, and in the audience’s language.

  ☐ I have not created a discount, bonus, deadline, scarcity claim, or tuition promise.

  ☐ Any logo, crest, screenshot, co-branding, translation presented as official, paid ad, event, or 
institutional outreach has written approval.

  ☐ The message makes clear that I am independent and cannot bind GTD.

  ☐ The overall impression remains truthful even if someone reads only the headline, image, and 
CTA.

  ☐ I retained the final copy, URL, disclosure, date, channel, and required approval.

IF ANY BOX REMAINS UNCHECKED

Do not publish. Correct the material or request written direction from the GTD Partnership Office.
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APPENDIX D  /  ACKNOWLEDGEMENT RECORD

Partner acknowledgement
This page is an operational acknowledgement template. It does not replace electronic acceptance of 
the formal Partner Programme Terms & Conditions.

PARTNER LEGAL NAME

________________________________

PUBLIC / COMMUNITY NAME

________________________________

GTD ACCOUNT EMAIL

________________________________

ASSIGNED PARTNER CODE

________________________________

COUNTRY OF RESIDENCE

________________________________

PRIMARY APPROVED CHANNEL

________________________________

HANDBOOK VERSION ACCEPTED

________________________________

ACCEPTANCE DATE AND TIME

________________________________

Acknowledgement statement

I confirm that I have read and understood this Handbook; that I will use only approved GTD 
descriptions, destinations, disclosures, and brand materials; that I will not present myself as GTD 
staff or make prohibited financial, academic, or commercial claims; and that I will follow written 
directions issued by the GTD Partnership Office. I understand that programme access and 
commission eligibility remain subject to the formally accepted Terms & Conditions, valid attribution 
and settlement records, continuing compliance, and applicable law.

Partner signature: __________________________________     Date: __________________

GTD record reference: ______________________________     Reviewer: _______________
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FINAL OPERATING PRINCIPLE

Represent the institution
with the same discipline
the institution teaches.

PARTNER STANDARD

The strongest GTD partner does not pressure a community into enrollment. The strongest partner makes 
GTD understandable, protects the truth of the institution, discloses the relationship, and leaves the 
individual free to decide.

PARTNERSHIP OFFICE

partners@goldtradingdesk.com
goldtradingdesk.com/partners
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